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PROAGRIA

A national network of individual
associations

2 Owned by our customers - farms, firms,
Jovatkutavs and other associations - located in rural
3 areas
Aktiivisesti asiakkaar ‘ .
ookttt The aim is to keep sparsely populated
: 4 areas alive
Log Ptaan . et e Providing advising services for finance,

liiketoiminnan
kehittamiseen

management, and production

#onnistummeyhdessa




Local inflow

1820000 €
- 765600 €
- 300 000 €

Local purchase

WHAT [5 HAPPENING IN
RURALY

Capital is flowing out from rura

765600 €

-+ Force to migration

Base for the businesses in rural is nature

THE MONETARY VALUE
OF FOOD PRODUCTION
IN LAPLAND

Question is how to transfer our nature
raw materials for added value to local
economies and stop capital outflow

Rauno Kuha, Natural Resources Institute Finland




ADDING VALUE BY PROCESSING
%

E’s, Nurturance cream
b7 500 euro / kg

|

Extract concentrate
50 euro / kg

LN

Puoluika

[ )
Packed freezed berries
8euro/ kg

\

Berries 1 euro / kg Antti Kuivalainen, Forest of Lapland

1. Bilberry

It is estirnated that shout
10 percent of the blue-
beetry erops is hanvested
each year. Bilbemes ane
exported to China and
elsewhere, where the

2. Milk

In Lapland, 2 5 times
maore milk is produced
tham s consurned.
Processing i done only
at a few fam dairies.

3. Angelica

Wikd angelics is harvest
ed 1o some extent Itis
s i joarmes, swessts,
health products and
ather products.

1. Bilberry

Bilberries from Lapland
are valued and harvestad
e tham belone
Bilbermies are processed
into a vanety of natural
prodects, most of which

2. Milk

Only a fifth of tha milk
produced in Lapland is
proeeszed outsich the
region. Lapin Maito Oy is
a E-w Jn?f;mwmg Lh:.'u'lry
company

3. Angelica

Angelica i grown on
allcyer fiededs. Proscrssed
spadial products hawe
gained strong miematio-
nial recogretion. The: plant

is protected under LU

1.8 million Finns go
fishing as g hooby To5%

Less than hatf of the

seeecby oroaath ol gt ie

Small quantities of

The most enthusiastic

Refining of the wood

creates competitive and

are usad in the manufac- ane exported. name protection similardy
twring of health o the: "Lapan puikuda™
products potatoes from Lapland
aned reimscdeser st
4. Freshwater fish 5. Wood 6. Mushroom 4. Freshwater fish 5. Wood 6. Mushroom

Mushroorms from Lapland

THIS IS RURAL LAPLAND

[Examples of rural Lapland’s potential




50 EASY. BUT HOW?




WHAL HAVE WE DONE, AND

WHAL STILL NEE.
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Regional food program - actions for development

project to reach 100ME new tum

over for food sector

Defined raw materials, development actions we need

to be done and potential selling chanels

SELF-SUFFIENCY / EQUITY RATIO 30 %
PRODUCED IN LAPLAND
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kansallispuisto

Saariselka
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Entrepreneurship

Production facilties
- Shared or own

K
K . . .
Commercializations
Tools and support
are
Support
Support for local groups
Information management
Regional support for export
Kuusamo
Boden ; bxport

Lulea Taivalkoski
Q o




Regional .
B Strategic development
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s Needs
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Smmunicatio Solutio
development
TEKI

CLUSTER 15 INFORMATION MANAGEMENT

HOW T0 SOLVE ENTREPRENEURS PROBLEMS, EDUCATE NEW ENTREPRENEURS AND FUND THIS BY USING
BEST AVAILABLE FUNDING INSTRUMENT
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